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FIRST STATE BANK

SOUTH GEORGIA CLASSIC CORPORTATE ADVERTISING

The 2010 South Georgia Classic will be held at Kinderlou Forest Golf Club April 19—25. The South Georgia
Classic is part of the Nationwide Tour which consists in 2009 of 29 tournaments in 22 states and five
countries began in 1990 and sends its Top 25 graduates each season to the PGA Tour. The South Georgia
Medical Center Hospital Authority will be the charitable recipient from the South Georgia Classic presented
by First State Bank and Trust Company.

Full Panel Tournament Pairings Guide Advertisement - $4,000
The tournament pairings guide is the most
widely used spectator document during
tournament week. Only four advertisements
appear in this unique piece that is distributed
free-of-charge to spectators.
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Expo Booth - $2,000
This 10'x10” business expo booth will be located
at the entrance of the tournament where all
spectators must enter. This package includes
a 10" x 10’ covered area with tables and linens.
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Hole Sign Advertisement - $2,000
This will be complete with company name and logo, and will be prominently located on the tee
box of one of the 18 holes.

Ticket Sponsor —$3,000 day or $12,000 week
e Spectators will be allowed to enter tournament free of charge courtesy of your company for one
day of the tournament.
o Company name and logo on the tickets
e Possible Ticket bounce back program on tickets
o Tournament Signage at entrance to tournament

Volunteer T-Shirts —$750
o Company logo on the back of the volunteer t-shirts. The t-shirts are worn by the college and high

school volunteers during the tournament.
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